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BRAND LICENSING EUROPE 2011 

ANNOUNCES LICENSING ACADEMY KEYNOTE SPEAKER

MICHAEL ACTON SMITH 

CREATOR OF MOSHI MONSTERS™
London, 17 May 2011 - Brand Licensing Europe 2011, the Advanstar-organised licensing exhibition, is proud to announce its Licensing Academy keynote speaker: Michael Acton Smith, CEO and founder of Mind Candy, the UK-based social online gaming company behind global children’s phenomenon, Moshi Monsters, which has just launched its worldwide licensing programme.

Smith is the driving force behind one of the biggest children’s licensing success stories of the past few years and as such, has become a very influential figure in the licensing industry worldwide. In less than three years since its launch, Moshi Monsters – an online community of adoptable pet monsters for children - has attracted almost 50 million users globally. Currently half of all children in the UK aged 6-12 have a Moshi Monster and in the US the figure stands at one in five children in that age group and growing rapidly. 

Moshi Monsters brought its immense popularity to the licensing world in January 2010 with the launch of a range of merchandise, including trading cards, a Vivid Imaginations toy line, books from Penguin and a bestselling self-published magazine. Mind Candy expects gross retail sales of all Moshi Monsters related product to be over $100m this year alone, signalling an influential new licensing model for the first generation of ‘digital’ children.

Humaira Kaiser, Marketing Director – Europe, Advanstar Licensing, said: “Moshi Monsters is a hugely innovative and globally recognised property, making it the perfect fit for Brand Licensing Europe 2011 keynote speaker slot. Michael’s appearance at the show will continue to cement Brand Licensing Europe as the must-visit licensing event and we’re very excited to welcome him to the show.”  

Michael Acton Smith, CEO, Mind Candy, said: “I’m delighted to have been offered the BLE 2011 Keynote Speaker slot. We’ve had an amazing journey with Moshi Monsters over the last two years and I’m keen to share our successes, failures and thoughts on shaking up the licensing industry for a new digital age.’  

The Brand Licensing Europe Licensing Academy boasts an illustrious speaker alumni list, with Andrew Davenport, the creative mind behind Teletubbies and In the Night Garden appearing in 2010 and Magnus Scheving, creator and star of LazyTown in 2008.

To register and ensure your place at Brand Licensing Europe 2011 visit www.brandlicensing.eu.

- ends -

For more information please contact Braben at ble@braben.co.uk 

or 0207 025 8021
For further information on Mind Candy/Moshi Monsters please contact Nicola Duarte,          Head of PR – nicola@mindcandy.com 0044 (0)207 501 1926
Notes to editors:
About Brand Licensing Europe: 
Brand Licensing Europe 2011 (www.brandlicensing.eu) – taking place October 18 – 20 at Olympia in London is the only pan-European event dedicated to licensing and brand extension. Now in its 13th successful year, Brand Licensing Europe 2010 hosted 236 exhibitors and 5,634 retailers, manufacturers and sales promotion professionals from 63 countries. 


About Advanstar Licensing:
Advanstar Communications Inc. (www.advanstar.com), producer of Licensing International Expo, Brand Licensing Central & Eastern Europe and Brand Licensing Europe is a leading worldwide media company providing integrated marketing solutions for the Fashion, Life Sciences and Powersports industries. Advanstar serves business professionals and consumers in these industries with its portfolio of 147 events, 68 publications and directories, 267 electronic products and Web sites, as well as educational and direct marketing products and services. Market leading brands and a commitment to delivering innovative, quality products and services enables Advanstar to "Connect Our Customers With Theirs." Advanstar has approximately 1,000 employees and currently operates from multiple offices in North America and Europe. 

About Michael Acton Smith:

Michael Acton Smith is CEO and founder of online games company Mind Candy. The company created Moshi Monsters, which now has over 50m players around the world and is expanding rapidly offline into books, toys, trading cards, TV and film.  Mind Candy's first project was the Transmedia game Perplex City that played out across different media including websites, text messages, magazines, live events, skywriting and multiple helicopters.  Prior to Mind Candy, Michael co-founded Firebox.com (online gadgets, game and gift retailer), Berwickstock (boutique music festival) and Second Chance Tuesday (events to connect technology investors with entrepreneurs).
