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ITV STUDIOS Global Entertainment
www.itvstudios.com

ITV STUDIOS is a global, creative powerhouse with 
production offices in the UK, USA, Australia, Germany, 
Spain, France and Scandinavia. It produces programs 
that people love to talk about, with proven high ratings 
around the world. ITV STUDIOS Global Entertainment’s 
Consumer Product operation is partner to more than 
200 licensees worldwide, featuring a portfolio of more 
than 1,000 product lines across Children’s, Comedy, 
Family, Drama, Entertainment, Film and Sport. The 

department is led by Jean-Philippe Randisi, Executive 
Vice President & Director of Consumer Products.
Portfolio includes I’m a Celebrity…Get Me Out of 
Here!, Hell’s Kitchen, Dancing on Ice, Come Dine 
With Me and Countdown, alongside family favorites 
including the Carry On films and Thunderbirds. Recent 
product launches include This Morning cookware 
range, Coronation Street Monopoly and The Royal Mint 
commemorative coins.

Alan Titchmarsh
Celebrate the Best of British!  Alan Titchmarsh’s expertise 
in gardening and lifestyle makes him one of the most 
trusted faces on UK television.  After three decades on 
air, Alan resonates with a huge audience and his unique 
appeal already has him signed in gardening, food, tools, 
publishing and gifting categories. 

Coronation Street                                 
Consistently delivering massive ratings, Coronation 
Street just celebrated its 50th anniversary! This drama 
captivates audiences around the world with engaging 
characters and compelling storylines. Anticipate another 
50 years of this powerhouse serial with a distinctive port-
folio of products including food, greetings cards and The 
Royal Mint commemorative coins. 

Come Dine With Me                                   
Now broadcast in over 30 territories, five strangers take 
turns to throw a dinner party. Recent UK success includes 
Christmas gifting at Marks & Spencer. New product 
launches for 2011 include dinner party accessories 
and electrical appliances. Desire to host the best dining 
experience presents a plethora of licensing opportunities.  

This Morning
With its live daily mix of news, celebrity, fashion and 
cooking, the This Morning Brand is stronger than ever and 
now airs 7 days a week.  Making life a little easier, the show 
continues to have mass appeal and is a trusted brand that 
combines home, life and work with its original topic strands. 
This Morning, TV’s friendly daytime companion.   


