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Nelvana Enterprises distributes quality animated and live-
action entertainment from the award-winning Nelvana 
Studio and key creative partners to broadcasters around 
the world, including properties such as Babar, Beyblade, 

Bakugan and Franklin. Its merchandise licensing team 
manages consumer product licensing globally, including 
home entertainment and interactive.

Babar and the Adventures of Badou
Babar is back with an all new adventure! The star of 
the show is the adventurous 8-year-old Badou, King 
Babar’s grandson and heir to the throne. Badou and his 
diverse cast of friends find fun and hijinx in every corner 
of the vast palace, exotic jungle and beyond. Broadcast 
worldwide. 

Franklin and Friends
In this heart-warming CGI series, Franklin is older, wiser 
and taking on fun new adventures in Woodland with his 
friends. Parents love this series because kids learn about 
healthy relationships and building self-esteem. Kids 
easily warm to Franklin because he is a lot like them, 
with similar experiences and milestones.

Beyblade: Metal Masters
BEYBLADE fever continues to take over the world. With 
over 45 million new BEYBLADE tops sold worldwide, this 
boys action brand is on a roll. BEYBLADE has best-in-
class broadcast placement globally and a full consumer 
merchandise line launching globally in 2011. 

Bakugan: Mechtanium Surge
The newest chapter in the Bakugan saga!  More than 
125 million balls sold in the U.S. and winner of TOTY’s 
Best Boy Toy and Property of the year, two years in a 
row! Bakugan ignites the competitive spirit – a drive to 
win, the thrill of victory and the agony of defeat.


