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Headquartered in Paris, VIZ Media Europe specializes BLUE DRAGON, DEATH NOTE, HAMTARO, INAZUMA

in the marketing and distribution throughout Europe, ELEVEN (France only) JEWELPET (France only), KILARI,
Middle East, Africa, of Japanese animated entertainment NARUTO (UK only), A PENGUIN’S TROUBLES, ZOIDS

and graphic novels (manga).Key properties: BLEACH, GENESIS.
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Jewel Pet (France only)

Rinko a junior high school student, becomes a partner with Ruby, a rabbit
Jewelpet, to find the Jewelcharms that were accidentally dropped from Jewel
Land and got lost in the world of humans. Since Jewelcharms appear around
peple in trouble, Rinko and Ruby always get involved in helping them solve
their problem.

Target audience : Girls 4-8 years old

Inazuma 11 (France only)

This is the story about how a weak soccer team, about to be shut down,
battles hard to grow into a team that would even shake up the world! A story
about these passionate boys: The Raimon Team.

Target audience : Main : Boys 6-12 years old, Sub Target : 6-10 years old.

Naruto (UK only)

In the Village Hidden in the Leaves, ninja reign suprem.

Naruto, Sasuke and Sakura are teenage classmates and ninja-in-training,
working together under the instruction of their teacher, Kakashi.

Naruto, the class clown, is determined to become the greatest ninja ever !
Target audience : Boys 6-14, Teen

Bleach

For as long as he can remember, Ichigo Kurosaki has been able to see
ghosts. But when he meets Rukia, a Soul Reaper from the Soul Society who
battles evil spirits known as Hollows his life changes for ever...

Target Audience : Boys 12-25 years old

Penguin’s Troubles

Follow the adventures of Kinoshita Beckham, the world’s wackiest fifth grade
penguin! He and his madcap friends embark on hilarious adventures, getting
into trouble every step of the way!

Target audience : 6-14 years old

Penguin’s Troubles
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