Partners

Global

Stand 715

JAST Company

Limited

Starting in 2003,

JAST Company

has invested

vigorously

in R&D and

has invented

12 products

for patent

applications.

These

products have

been launched into the

market for mass production.

The company offers the ability to apply
characters and sounds to musical pens,
musical gift bags, musical gift boxes, musical
diaries/notebooks/photo albums, candy/
jewelry/wine packaging, musical caps, musical
mugs, and football club sound products.
Steve Chen, managing director

+852 2805 2186

info@jastcompany.com
www.jastcompany.com

Stand 415

KOCCA Europe

KOCCA supports Korean companies related to
animation, character, comics, broadcasting,
games and music industries in their production
and export of cultural content, facilitates their
involvement in international joint ventures and
partnerships and establishes the base for mutual
growth with different countries. KOCCA is a
channel through which industry professionals

in other countries can access information

and explore business opportunities in Korea’s
cultural industry. KOCCA's aim is to spearhead
the Korean culture content industry to the world
market.

Ko-Eun Lee, advertising coordinator

+82 2 3153 1272

koeun.lee@kocca.or.kr

www.kocca.or.kr

Stand 570

LazyTown Entertainment

LazyTown is the only global entertainment brand
dedicated to kids” health. The company is about
promoting health, and the demand for how to
do this comes from the consumers and grows
year after year as children now ask for healthier
options, and parents want to know how to
provide them when it comes to foods, activities
and information. LazyTown reaches 500

million homes around the world in 26 different

languages and 122 territories.
Katie Foster, director brand
and licensing Europe

+44 (0)7879 492 491
katie@lazytown.com
www.lazytown.com

Stand 404
LEGO Group
The LEGO Group is a
privately held, family-
owned company,
based in Billund,
Denmark. It was
founded in 1932,
and today the group is one of the world’s leading
manufacturers of play materials for children,
employing approximately 4,500 people globally.
The LEGO Group is committed to the development
of children’s creative and imaginative abilities.
LEGO products can be purchased in more than
130 countries.
Randi Kirsten Soerensen, licensing
coordinator
+45 7950 5094
randi.soerensen@lego.com
www.lego.com

Stand 640

Ludorum

Ludorum was formed and is run by the former
chief executive officer and chief operations
officer of HIT Entertainment and by the co-
founder and former chief executive officer

of Learning Curve. Ludorum is dedicated to
developing, acquiring and marketing intellectual
entertainment properties that are appropriate for
both the new interactive distribution channels, as
well as classic linear TV.

Julian Day, vice president, U.K. consumer
products

+44 (0) 20 8849 8743
julian.day@ludorum.com

www.ludorum.com

Stand 280

Lunartics

The moon is back in

the news again, yet will

anyone discover the

seven secret craters

that lead to the inside

of the moon—home of

the Lunartics. With

147 unique collectible

characters already, Lunartics can be licensed
across a wide range of products with both regional
and worldwide licenses available. This autumn,
meet the many new Lunartics—due to arrive just
in time for Brand Licensing Europe.

Simon Harris, director

+44 (0) 870 7431070
simon.harris@lunartics.com

www.lunartics.co.uk

Stand 399

Mattel Brands Consumer Products
Following Barbie’s successful 2009 repositioning
program, MBCP demonstrates further
development of adult licensing, which has already
seen fantastic sell-through and unprecedented
interest from all retail sectors. Fisher-Price
announces exciting extensions to its popular
babygear and nursery portfolios with

the launch of co-branded car

seat and travel cot ranges,

alongside a strong retail-

customization program.

The outdoor category will

enjoy excellent new product

launches and a European

rollout.

Dawn Wilson, licensing

coordinator

+44 (0)1628 500 029
dawn.wilson@mattel.com

www.mattel.com
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Stand 680

Meiklejohn Graphics MGL & Vision
Licensing

One of the U.K.’s most successful art licensing
companies, MGL is the creative force behind
some of the world’s most exciting and popular
character concepts and graphic imagery. MGL
offers a broad range of art to suit a variety of
licensed product. Vision showcases the work of
the world’s most sought-after fashion illustrators
and artists. The highly contemporary images are
aimed at fashion-conscious manufacturers and
retailers looking to produce sophisticated and
stylish products.

Adam Meiklejohn, director

+44 (0) 20 7593 0510

am@mgl-uk.com

www.mgl-uk.com

Stand 568
MindSpark
Interactive
Network
MindSpark is where
the Web’s most
engaging characters
come alive. Creators
of more than 12,000
Smileys and other popular

brands, MindSpark is poised to reach millions

of consumers. A division of IAC, the company
maintains worldwide licenses, including a master
toy licensee.

Frank Shorf, director of licensing
frank.shorf@mindspark.com
www.smileycentral.com

Stand 548

Nelvana Enterprises

Nelvana, a Corus Entertainment company, is one
of the world’s leading international producers
and distributors of children’s animated content.
Nelvana’s content has aired in more than 160

Ve =9
.| program awards. The

|‘\ . A company’s merchandising

team manages consumer

- products globally,

in partnership with

countries and has received more
than 70 major international

broadcasters,
including such
successful brands
as Bakugan, Franklin and
Ruby Gloom. Nelvana’s
team will inform BLE
attendees about the latest
e developments, such
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as Babar and Beyblade.

Antoine Erligmann, vice president of
licensing, Europe

+33 14271 0828
antoine.erligmann@corusent.com

www.nelvana.com

Stand 499

Nickelodeon & Viacom Consumer
Products

Nickelodeon is the U.K.’s No. 1 advertising-funded

TV network. Launched in 1993, it comprises

six award-winning entertainment channels for
kids ages 2 to 12. The Nickelodeon network is
available in 12.7 million cable/satellite homes.
Nickelodeon Consumer Products will showcase
its portfolio of Nickelodeon and MTV properties
including iCarly, Dora the Explorer, SpongeBob
SquarePants, Wonder Pets, Go, Diego, Go!, H20,
South Park, Backyardigans and exciting new
properties including Ni-Hao, Kai-Lan.

Nora Frerichs, marketing coordinator

+44 (0) 20 7462 1091
nora.frerichs@nickelodeon.co.uk

www.nick.co.uk

Stand 520
Rainbow S.p.A.
Founded in 1995
by Iginio Straffi,
Rainbow is a
pioneer in the kids’
industry and the
largest animation
studio in Europe.
Its skilled
production teams work from studios in Loreto
and Rome. Rainbow has grown to be a worldwide
leader for top-rated animated series and movies.
Its licensing division has generated more than
£2billion in revenue from properties such as Winx
Club, Tommy & Oscar and Huntik.

Stefano Turla, animation/licensing

+39 071 75067584

stefano.turla@rbw.it

www.rbw.it

Stand 730

RDF Rights

RDF Kids & Family is a dedicated unit that
develops, produces and distributes children’s
and youth brands to the global marketplace. The
department consists of a team of in-house rights
specialists covering TV distribution, publishing,
consumer products and brand management. The
company features a portfolio of high-quality
brands including successful returning series such
as “Mister Maker,” “Big Barn Farm,” Yo Gabba
Gabba!” and “Escape From Scorpion Island,”
as well as the major new BBC preschool series,
“Waybuloo.”

Steve Quirke, marketing manager

+44 (0) 20 7013 4079
steve.quirke@rdfmedia.com

www.rdfmedia.com

Stand 150
Sanrio License GmbhH

Founded in Tokyo in 1960, Sanrio creates original
characters to inspire unique consumer experiences
throughout the world. My Melody, Little Twin
Stars, Chococat, Keroppi, Kuromi and Shinkansen
are just a few of the many Sanrio characters.

This year is the 35th anniversary of Hello Kitty, a
worldwide social icon, which is able to build strong
emotional connections with women of all ages.
The bad boy Badtz Maru with cross-gender appeal
is known for his edgy attitude and bold graphics.
Nicola Ciancio, corporate event manager

+39 02 3652 9354

nciancio@sanrio.com

www.sanrio.com

Stand 335

The Smiley Company

The Smiley Company is home to one of the most
recognizable brands in the

world: Smiley. Founded

by Franklin Loufrani in

1971, Smiley has gained

global recognition as the

symbol for happiness and

has enjoyed worldwide @



Partners

Global

success with extensive partnerships. Smiley
will be presenting products from all three of
its brands: Smiley World, Smiley Collection
and Smiley including stationery, apparel, gifts,
homewares, beauty, toys and games, publishing,
plush, greeting cards, video games, jewellery,
sports goods and confectionery.

Jemma Morgan, marketing and
communications manager

+44 (0) 20 7378 8231
Jemma@smileyworld.co.uk

www.smileycollection.net

Stand 599

Sony Pictures Consumer Products
Sony Pictures Consumer Products is a division of
Sony Pictures Entertainment. SPCP generates
and extends the branding potential of an individual
film, film franchise or television series through the
development of licensed merchandise and retail
promotion. It leverages opportunities worldwide
that include, but are not limited to, toys, video
games, publishing, apparel, electronics and
collectibles. A selection of properties for which

it seeks licensees and/or retail partners includes
Ghostbusters, The Karate Kid, The Green Hornet,
and Spider-Man 4 (retail only).

Lisa Storms, vice president,

international licensing

+001 310.244.4154

Lisa Storms@spe.sony.com

WWW.S0Nny.com

Stand 550

Target Entertainment Group

Target Entertainment Group will be at this year’s
BLE with the licensing rights to a new property:
the girl’s fashion/lifestyle brand, Brit Chicks.
Loaded with fashion, music and fun, it is aimed
at girls ages 7+. Target will also be looking

to sign more deals for PlayStation software

IPs, including LittleBigPlanet, Invizimals and
EyePet. It will also be representing the preschool
animation “Fluffy Gardens”” and the live-action
comedy series “Emu.”

Helen Howells, global brand director

/N

+44 (0) 870 164 7474
Helen.howells@targetentertainmentgroup.com

www.target-tv.com

Stand 352
The Natural History Museum

The Natural History Museum is visited annually
by 4 million people. World renowned, its 300
scientists help licensees ensure their products are
accurate. Licensing is a key part of promoting and
supporting the museum’s work. The strong brand
and new packaging have been a huge success.
Licensing opportunities are available in toys,
games, lifestyle products and apparel, and the
museum is looking for distributors and agents to
handle its well-known brand.

Gemma Woodward, licensing manager

+44 (0) 20 7942 5652

g.woodward@nhm.ac.uk

www.nhm.ac.uk/business-centre/licensing

Stand 750
Toei
Animation
Co.

With
headquarters in
Tokyo and sales
offices in Los
Angeles, Hong
Kong and Paris,
Toei Animation
ranks amongst
the world’s most
prolific animation
production
studios. Toei

Animation’s operations include development and
production of animated series and worldwide
marketing actions and licensing programs
(including TV, video and merchandising rights)
through its subsidiaries.

Sabrina Oyama, event coordinator

+33 17500 1561

sabrina@toei-anim.net

www.toei-anim.co.jp/eng

Stand 390

Tosh Licensing

Tosh Licensing continues

to bolster its reputation for
creating stylish, contemporary
and design-led properties with
strong consumer appeal. This
year sees the expansion of

its popular Local Folk
property, showcasing exciting
opportunities in the emerging

tween travel market. European
opportunities also exist within several categories
with Tosh’s other two contemporary properties:
Street Speak and Global Tkon.
David McLagan, owner
+44 (0) 7905 629699
david@toshworld.com

www.tosh.tv

Stand 460
Turner CN
Enterprises
Turner CN
Enterprises

is the division
of Turner
Broadcasting
responsible
for six key
business areas
across EMEA:
consumer

products, events, brand licensing, DVD, digital
sales and mobile. The division builds partner
solutions for all Turner channel brands, including
Cartoon Network, Boing, Adult Swim, CNN and
TCM and for leading Turner Kids’ franchises

such as Ben 10, The Secret Saturdays and

The Powerpuff Girls, as well as representing
properties such as Bakugan, Robotboy and Hero
108! This is the second year Turner has a stand at
BLE and its growth across all these business areas
will be reflected in Turner’s presence at the show.
Jennifer Smyth, marketing executive

+44 (0) 20 7693 1121
jennifer.smyth@turner.com

www.turner.com
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Twentieth Century I Enns

Fox L&M presents its strongest slate of
entertainment properties: the billion-dollar Ice
Age franchise, James Cameron’s epic action-
adventure Avatar, Alvin and The Chipmunks:
The Squeakquel, plus the new musical

Stand 445
Twentieth
Century Fox
Licensing &

comedy TV series “Glee.” In celebration
of the 20th anniversary, Fox L&M will highlight
2009 with “Best. 20 Years. Ever.” honoring all
things The Simpsons. Ladies of Springfield will be
a key focus for the show, as well as Family Guy,
24, Halo and Garfield.

Kirsty Southgate, retail and marketing
manager, U.K.

+44 (0) 20 7753 7126

kirsty.southgate@fox.com

www.fox.com

Stand 380

Vicki Thomas Associates

Design and creativity are key to successful
business. Vicki Thomas has the design skills to
help others develop successful licensed ranges and
the imagination to draw characters and create
images that appeal across different markets. The
company can work with specific properties or
create something just for
specific customers. Vicki
Thomas offers design for
children and housewares
and also work with
archive materials
featuring a collection of
new work at BLE.

Vicki Thomas, owner
+44 (0) 20 7511 5767
vickithomasassociates@yahoo.co.uk
www.vickithomasassociates.com

Stand 110
Victoria & Albert Museum
The Victoria & Albert Museum is the world’s
greatest museum of art and design, with world-
class collections of glass, textiles, graphics,
photography, jewellery and fashion. V&A
Licensing provides brand endorsement,

privileged access to the extensive
archives and unique provenance,
offering infinite opportunities to
manufacturers and retail partners
internationally. Responding to
changing seasonal trends and
consumer preferences, the V&A
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encourages a contemporary design approach
and creative use of the archives, rather than
traditional object reproduction.

Lauren Sizeland, head of licensing

+44 (0) 207 942 2981
l.sizeland@vam.ac.uk

www.vam.ac.uk

- Stand 625

R Vipo Land
The 3D-animated

TV-series “WIPO-
Adventures of the Flying
Dog” is televised in 100
countries. It features 50
loving characters that offer
major merchandising potential.

Due to high acceptance and fast-growing
popularity, Vipo Land started production of the
second season in HD.

Svetlana Heneka, international marketing
manager

+49 89 943 84200
Sheneka@vipoland.de
www.vipoland.de

Stand 762

VIZ Media
Europe
Headquartered in
Paris, VIZ Media
Europe specializes
in managing the
development,
marketing and
distribution throughout Europe of Japanese
animated entertainment and graphic novels
(manga). VME handles some of the most popular
Japanese manga and animation properties from
initial production, through television placement
and distribution to merchandise licensing and
promotions for consumers of all ages. Current
properties include Blue Dragon, Kilari, Death
Note, Bleach and Hamtaro.

Pascal Bonnet, director of licensing and
bhrand management

+33 17271 5358
pascal.bonnet@vizeurope.com

WWWw.vizeurope.com

Stand 210

Vooz Company Ltd.

Vooz is a global leader in character branding
based in South Korea. The company creates and
produces engaging character brands and content
enjoyed internationally across various platforms,
including mobile, gaming, publishing, franchising,
theme parks, animation and merchandising. Pucca

Partners

has captured
the hearts of
millions and is
a worldwide
fashion icon. Myo & Ga’s heroic adventures are
set to release in animation in 2011. Canimal’s
merchandising potential is stacked high due to all-
new animation currently under development.
Jenny Kim, public relations

+82 25551685

jenny@vooz.co.kr
www.voozclub.com

THE BRAVE AND THE BOLD

Stand 799

Warner Bros. Consumer Products
Warner Bros. Consumer Products arrives at BLE
2009 with an unrivalled lineup of properties and
a three-year road map of incredible business
opportunities for its key partners. WBCP will be
unveiling its plans for the Harry Potter finale and
its vision for the brand’s evergreen future. The
strength of the studio’s animated properties will
be showcased with “Batman Brave and The Bold”
and “Scooby-Doo” getting top billing. Lucky
attendees will also be treated to an exclusive,
never-before-seen sneak peek of new movie
content from the studio, including “Harry Potter
and the Deathly Hallows’ and “Green Lantern.”
Jules Heaton, group marketing manager
+44 (0) 20 7984 6209
jules.heaton@warnerbros.com
www.warnerbros.com

Stand 620
Wiley
Publishing
Wiley’s portfolio
of brands includes
the world-famous

For Dummies
brand, Frommer’s and CliffsNotes. With near-
universal name recognition, For Dummies is
the world’s best-selling reference series. The
For Dummies brand franchise also features

an extensive licensed product line including
video, software, consumer electronics, home
improvement, culinary, automotive, craft kits,
games and more.

Kate Taylor, senior exhihitions coordinator
+44 (0) 1243 770 582

ktaylor@wiley.com

www.wiley.com
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Stand 269

241P Law Group

241P Law Group is a collaboration among law
firms with offices in Germany, France, U.K. and
U.S. Protecting a company’s intellectual property
is an important task for management. The
company partners with the industry and provides
advice based on modern management strategies.
Services include preparation, prosecution

and enforcement of patents, utility models,
trademarks, design patents, Internet domain

and copyright, competition law, sponsoring law,
anti-counterfeiting, border seizures, licensing,
evaluation, utilization and valuation and portfolio
management and strategy consulting.

Lejla Islamagic, public relations

+49 (0) 89 232 300

islamagic@24ip.com

www.24ip.com
Stand 493
m z m 5 Seasons
e & Co.
-L'-“-:: 5 Seasons is a
%’M‘? creative studio

based in Italy
that licenses
both graphic and
photographical

*pﬂmﬂhp;h
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designs for
products
worldwide.

The company’s
licenses include
“Diegoy
Dolores. Diego is a bull with a diabolic tail and
batwings, and Dolores is a pretty, angelic cow.

These amusing characters always pull funny jokes
on each other and they offer many opportunities
for a BTS line for both boys and girls.

Sophie Coppieters, managing director

+32 476 209327

info@5seasons-co.com

WWWw.5seasons-co.com

Stand 610
Aardman
Animations
Aardman
Rights will be
heading to BLE
with a portfolio
of high-profile
properties

including new

preschool show “Timmy Time,”” which is enjoying
ratings success on CBeebies in the U.K. and
critically acclaimed TV series “*Shaun the Sheep,”
which is currently in production on the second
season. Aardman Rights will also be presenting
future TV and brand plans for its classic property
Wallace and Gromit.

Sean Clarke, head of licensing

+44 (0) 117 984 8956
sean.clarke@aardman.com

www.aardman.com
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Stand 545
Al Jazeera Children’s Channel
& Baraem TV

Al Jazeera Children’s Channel addresses children
between 7 and 15 years old. With the mission

to encourage the love of learning and discovery,
JCC is dedicated to creating and providing
quality programs that enlighten the child’s mind.
Baraem TV accompanies preschool kids (3 to

6 years) during their early formative years of
learning. Through joyful, simple and enlightening
content, Baraem TV educates the young audience
and facilitates their safe interaction with the
surrounding world.

John McLaughlin, business development
director

+974.450.9209

imclaughlin@jcctv.net

www.jcctv.net

Stand 593

Amelia Renfrew
Amelia is an artist and
illustrator. Painting on
silk and in watercolor,
pen and ink she has,
over the last 17 years,
created a prolific
image bank. Her
unique style is uplifting and quirky, reflecting a
love of nature and nurture through her character-
based illustrations. Amelia will be launching two
brand new properties plus showcasing Amelia’s
Animals, The Fantastix and Dora Bloom.

Amelia Renfrew, owner

+44 (0) 1883 716635
ameliarenfrew@gmail.com

www.ameliarenfrew.com

Stand 292
Ann Edwards
The Family Pets from artist Ann Edwards goes
from strength to strength. Sold in 42 countries,
and particularly popular in Japan,
this property wins the hearts of
pet lovers of all ages.
Ann Edwards, proprietor
+44 (0) 1235 851923
sales@annedwardsart.co.uk
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www.annedwardsart.co.uk

Stand 485
Annie Phillips

Annie Phillips is an artist who

has more than 250 of her own
artworks in a database. She
is extremely distinctive and
initially was a batik artist.
She has an exclusive range of
rugs with Liberty. Phillips has
been an artist for nearly 30
years and works closely with
designers/architects providing
artworks for commercial

and residential projects. Her goal is to branch
into retail. Current projects include beach towels,
Christmas baubles, rugs, blinds and wallpapers.
Annie Phillips

+44 (0) 20 8458 6620

art@anniephillips.co.uk

www.anniephillips.co.uk

Stand 710

Art Ask Agency
Based in Barcelona, Art Ask Agency has more
than 18 years’ experience in international
licensing as a global agency, both licensing “out”
and “in,” and is an established network around
the world. The full-service agency offers fast
turnaround, approvals, feedback, newsletters,
advertising and direct personal relationships with
all parties. Initially supplying fine art to
the publishing industry, over the years
the company has moved more into
classic licensing and merchandising of
concepts, lifestyle and character lines.
Maria Strid, managing director

+34 936 452 225
maria@artaskagency.com
www.artaskagency.com
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Stand 587
Artisan Licensing
Artisan Licensing is a specialist agency dedicated

to design-led intellectual property. Artisan
offers a strategic service, connecting brands to
manufacturers and retailers of quality consumer
products. The company brings the best in art
and design to a wide audience and is passionate
about everything from urban graphics to
character brands to pattern-based print. Artisan
is currently working with Bionyc Industries
Group representing Canvas Nation, an exciting
collaboration with some of today’s hottest
illustration talent.

Siobhan Williamson, managing director
+44 (0) 20 7281 9506
Siobhan@artisanlicensing.com
www.artisanlicensing.com

Stand 246

Atlantyca Entertainment

Atlantyca Entertainment was established in 2006
by leading Italian publishing entrepreneur and
creator Pietro Marietti, who, with Elisabetta
Dami, created the successful junior publishing
sensation Geronimo Stilton. The company’s
licensing division manages the international
licensing initiatives for the Geronimo Stilton brand
and is the Italian agent for Moonscoop’s Code
Lyoko, Growing Up Creepie and Dive Olly Dive and
recently was appointed the Italian licensing agent
for the classic rights to Le Petit Prince.

Rachele Geraci, licensing assistant

+39 0243001031

rachelegeraci@atlantyca.it

www.atlantyca.com

Stand 360
Bang on the
Door

Bang on the
Door has been
a successful
design brand
for more than 20 years. With a proven track
record and more than 750 characters, licensees
and retailers have the opportunity to market
exclusive product ranges with the creative support
of the original creators. U.K. licensees include
Holland Publishing (activity books), Madcatz
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(gaming accessories), Mindscape (Nintendo
games), Hallmark (stationery) and Mothercare
(apparel). Bang on the Door is now represented by
10 international agents across the world.

Karen Duncan, director

+353 (0) 7493 86740
karen@bangonthedoordesign.com
www.bangonthedoor.co.uk

Stand 490 * ..
Berni Parker : .
Designs - h :p

Berni Parker . '.-‘_:‘? k heta &
will be AR BT
showcasing a

new collection of Whispers on Wings stationery
and giftware products along with Little Whispers
nurseryware after meeting leading giftware
company Junction 18 at a previous BLE. Parker
is also publishing her own new modern and
distinctive Ladies Who Lunch greetings cards

to complement new ceramic mug and coaster
gift sets from leading manufacturer Portmerion
Potteries and new cross-stitch patterns from
Bothy Threads.

Berni Parker, designer

+44 (0) 1299 266831
bernipdesigns@tiscali.co.uk
www.berniparkerdesigns.com

Stand 349
BRB
Internacional
An international
company with
more than 35
years’ experience
in the production,
distribution and
licensing of high-quality programs, the company
manages all BRB’s titles (Suckers, Kambu,
Canimals, Bernard, Angus&Cheryl, Imp and Iron
Kid) and other prestigious licenses, which include
the Cartoon Network’s properties for Spain

and Portugal (Ben 10, Bakugan), MGM (Pink
Panther), Storm Hawks (Nerd Corps), Dibo and
other brands like VIZ’s Death Note and Xilam’s A
Kind of Magic.

Michel Monier, head of international
licensing

+34 91 771 1400

michel@brb.es

www.brb.es

Stand 590

Bridgeman Art Library

Bridgeman works with museums, art galleries and
artists to make the best art available for licensing.

From the masterpieces
of national museums
to the hidden gems of
private collections,
fine art is just one of
the sources of images.
The company will be showcasing beautiful Ballet
Russes costume illustration to mark the centenary
of the performance, John Bull retro magazine
cover illustration, vibrant Cyril Power linocuts and
Henry John’s food illustration artwork reminiscent
of pop art.

Annabel 0’Connor Fenton, marketing
executive

+44 (0) 20 7727 4065
annabel.ocf@bridgeman.co.uk
www.bridgeman.co.uk

Stand 669

Bruno
Productions
Bruno Productions
has 20 years of
experience in working
as a licensing

agency. For the

third time in a row they will present Angel Cat
Sugar to the BLE audience. This license is on

its way to becoming a massive brand in Europe.
Bruno Productions also represents the rights for
Calimero—this brave little chicken is back. Along

with this property comes a great style guide.
Sanne van der Linden, licensing manager
+31 (0) 570 789 400
sanne.van.der.linden@bruno.nl
www.brunoproductions.nl

Stand 565
Bulldog
Licensing
Bulldog
Licensing is

a U.K.-based
company with a
big reputation
in licensing.
Bulldog has a strong and diverse portfolio that
includes some of the world’s leading brands,
such as SuperWhy!, evergreen favorites Bill and
Ben and Andy Pandy, hit design-led properties
Goochi Coo and Little Ewe, smash hit kids’
property Thumb Wrestling Federation: TWF and
Gogo’s Crazy Bones—winner of the BTHA 2009
Collectable Toy of the Year Award.

Rob Corney, managing director

+44 (0) 20 8325 5455
robc@bulldog-licensing.com
www.bulldog-licensing.com




Stand 650

Carte Blanche
Me to You is one of
the fastest-growing,
non-media-based

character brands
worldwide,
generating retail sales in excess of $800 million
annually and still growing. In less than four years,
Violent Veg has become one of the U.K.’s most
successful humorous greeting card brands. With
its unique photographic style coupled with subtle
lifestyle humor, its popularity will lend itself
perfectly to licensed products, as will its sister
brand Vivacious Veg launched in April 2009.
Emma Pethybridge, licensing executive
+44 (0) 8706 000441
emma.pethybridge@chg.co.uk

www.cbg.co.uk

Stand 454
Cathay
Creative
Cathay Creative is
one of the leading
image licensing
companies in
Taiwan, featuring
more than 1,000
illustrations and artworks from artists in Taiwan,
U.K., Germany, U.S., Hong Kong and China.

The most popular characters are Barky the Dog

sheep, Miss Little Lizzy and Non-solo Piazza. The
Eastern styles of images are also very popular in the
European market.

Enga Chang, marketing manager

+886 (2) 8732 2681 ext. 12
enga@cathaycreative.com
www.cathaycreative.com

Stand 500
Celebrities
Entertainment
Celebrities
Entertainment

is a full-

service agency,
specializing in
licensing, brand
extension and =
consulting. The company helps clients to license
their famous trademarks and copyrights and
works with the leading European consumer
products companies. Celebrities Entertainment
currently offers properties in two categories:
brands and corporate trademarks, such as
Playboy, Maui and Sons and David & Goliath;
and entertainment properties, characters and

celebrities, such as the Livenation Music Artist
Roster with top acts like AC/DC, Kiss and U2.
UIf Vespermann, managing director

+49 (0) 6172 271820
vespermann@celebrities-entertainment.com

www.celebrities-entertainment.com

Stand 249
Characteristix
Based in Cornwall,
Characteristix has
specialized in plastic-
based premiums for
more than 15 years.
The company’s
unique tooling,
moulding and print
production gives it the flexibility to produce one-
off samples and small orders plus the capacity to
output 4 million pieces a month. This makes prices
competitive with imports plus the extra benefits of
short lead times and full EN safety testing. With
many years experience in licensing, the company
works closely with customers, developing and
innovating new products.

Vicki Drummond, senior designer

+44 (0) 1208 893042

vicki@cxnet.co.uk

www.characteristix.co.uk

Stand 505
Coolabi
Coolabi
specializes in
the ownership,
development,
creative
management
and exploitation
of high-quality
e intellectual
property assets. Among the properties it owns
and manages are Purple Ronnie and Scarlett
& Crimson, and it is also licensor for such
classic properties as Hammer Film Productions,
Bagpuss, The Clangers, Ivor The Engine and
Poppy Cat, a new animated television series for
Nick Jr based on the hugely popular books by
Lara Jones.

Janet Woodward, licensing manager

+44 (0) 20 7258 7080
Janet.Woodward@Coolabi.com

www.coolebah.com

Stand 310

DRi Licensing

DRi Licensing is an independent licensing and
marketing company representing long-term high-

quality character and design
brands including Miffy,
Roald Dahl, Bobbypin,
Caroline Gardner,
Edward Monkton and
more. Established by
Anthony Temple and
with more than 40 years
of combined licensing
experience, DRi’s sales
and marketing team specializes in delivering
creative licensing solutions and a professional
approach to brand extension.
Alicia Davenport, licensing director
+44 (0) 20 8600 2550
alicia@drilicensing.com
www.drilicensing.com

Stand 250

FranklinCovey

FranklinCovey is the global leader in time
management and organization products with
a brand presence in 141 countries and more
than 15 million dedicated FranklinCovey
planner users worldwide. FranklinCovey is
currently considering opportunities to license
FranklinCovey-branded products in certain
countries in Asia, South America, Europe, the
Middle East and Africa.

John Spotts, senior vice president,
international

+1 773 697 8266
John.Spotts@franklincoveyproducts.com

www.franklincoveyproducts.com

Stand 582
Fun Crew
Fun Crew
has created
Lucky Cookie
and Spooky
Skaters, two
exciting,
upcoming

properties for
kids with vibrant, street-smart graphics and
great narrative potential. Both are founded on
successful publishing deals. Think Pink is the
latest licensee to come on board, and Fun Crew
will be showcasing its delightful new range of
Lucky Cookie girls” gifts and accessories at
BLE. Fun Crew is represented worldwide by
KJG, G. Squared, Carmen Ariza Licensing and
Art Ask Agency.

Angela Salt, director

+44 (0) 7956 370 037

ange@funcrew.co.uk
www.stu-art.biz
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Stand 370

Golden Goose

The 112-year-old motoring superbrand, RAC is
exhibiting at stand 370 at this year’s BLE. Current
RAC licensed products include pressure washers,
satnavs, tools, torches and travel kits, and with
the appointment of Golden Goose, brand licensing
consultancy, RAC is now looking for licensed
product proposals that have brand relevance,
category innovation and good commercial
viability. In return, RAC offers outstanding
brand awareness, retail penetration and licensee
marketing support.

Adam Bass, founder

+44 (0) 20 7256 1001
adam@qoldengoose.uk.com
www.goldengoose.uk.com

Halliwells

Stand 264
Halliwells
Halliwells is a full-service commercial law

firm that has a specialist team of intellectual
property lawyers dedicated to advising on all
aspects of protecting, enforcing and exploiting
copyrights, trademarks, design rights and
patents. In particular, the team has vast
experience of drafting and negotiating licenses
and other IP documents, such as assignments
and franchise agreements.

Paul McGlone, business development
manager

+44 (0) 161 618 5266
paul.mcglone@halliwells.com
www.halliwells.co.uk

Stand 671

HandE Media Group
HandE Media Group, an ~

\.:11_, ‘.1

- o
L]
L

Wizbit, a magical wizard .

from the land of WOW, o :ﬁ
back into the public eye. »
Created by Paul Daniels,

Wizbit, together with other

independent media and
publishing house, is bringing
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characters from Puzzleopolis, was the star of
the popular ‘80s TV show. His motto, “Just think
about it,” is reflected in his many adventures,
while he thwarts his arch enemy, the Evil
Professor Doom.

Justine Maynard

+44 (0) 1992 570 662

justine@hande.org

www.hande.org

Stand 498
Hari Books
Hari is the first fully

comprehensive
and totally
dedicated
Child Safety
Awareness
book series. Using
soft storylines and a
cast of loveable characters,

Hari helps equip children with the skills required
to avoid accidents and injury. The Hari series is
accompanied by a National Schools Outreach
Program and interactive safety Web site. Working
on joint initiatives with associated charities, Hari
Books is gaining brand awareness and is destined
to become the standard for child safety awareness
in the U.K.

Tris McGee, managing director

+44 (0) 1768 482 710
tsmcgee@hari-trading.com

www.harisworld.com

Stand 234

Historic Royal Palaces Enterprises
Historic Royal Palaces is an independent charity
that looks after the Tower of London, Hampton
Court Palace, the Banqueting House, Kensington
Palace and Kew Palace. This year celebrates the
500th anniversary of Henry VIII’s accession to

the throne with new licensed product inspired by
this theme from children’s pajamas to limited-
edition china and hand-engraved glass.

Emma Saunders, licensing manager

+44 (0) 20 3166 6841
emma.saunders@hrp.org.uk

www.hrp.org.uk

Stand 220
Hong Kong
Trade
Development
Council

Hong Kong
Trade EEEBEHB
Development

Council is the statutory body that promotes
Hong Kong’s two-way trade with the rest of the
world. Its services include business matching,

publishing sourcing catalogs and organizing
more than 30 trade shows per year in Hong Kong
at the Convention and Exhibition Centre.
Susanna Yau, marketing manager

+44 (0) 20 7616 9506

susanna.yau@tdc.org.hk

www.tdc.org.hk

Stand 130 @
Ignition ki :
Licensing E‘“—f?""m Ciub

Established e o *‘
in June 2006, -
Ignition
Licensing is an
independent
U.K.- based
international

brand
management and
licensing agent.
The company

is dedicated to
supporting the development and management of
brands through licensing, either as a full-service
agency or on a consultancy basis. Existing brands
to be showcased at BLE are Juicy Lucy Designs,
The Bogies and Pet Poets Club.

Maggy Harris, licensing manager

+44 (0) 1932 826 280
maggy.harris@ignitionlicensing.com

www.ignitionlicensing.com

Stand 510

Jane Evans Licensing Consultancy
With more than 30 years of brand licensing
experience, JELC represents clients such as
Sony/ATV Music Publishing, licensing more
than 700,000 song lyrics including the Lennon/
McCartney catalog; Plain Lazy, a lifestyle
clothing brand; Withit (promoted across Europe
by Burger King this September); Bad Cat and
Ruby Gloom, tween/teen art-based girl brands;
The Wiggles a phenomenal global preschool
property; and Momma Cherri, a celebrity chef.
JELC offers a flexible approach, providing full-
service agency support, individual project work,



feasibility studies
and an advisory

service.

Tara McKenzie,

‘ licensing manager
+44 (0) 7815 102264
tara@jevanslicensing.com

| www.jevanslicensing.com
!

:: Patehwork Pals "

Stand 480

Kanban Card and Paper

Kanban is the U.K.’s leading papercraft
manufacturer and supplier, selling to a wide
spectrum of retailers, including independents,
high street multiples and TV shopping. Character
ranges generate multimillion pounds in worldwide
sales, and these images are now available for the
first time to license. Design collections include
Patchwork Pals, Loralie, Gypsy Chique, Lay Cats,
Shabby Chic and Masquerade Ball.

Alan Daly, national account manager

+44 (0) 1274 582415
alan.daly@kanbancrafts.com

www.kanbancrafts.com

Stand 488
Kate Knight
Kate Knight, a
young Scottish
designer based
in Edinburgh,
is one of
Scotland’s
brightest
artistic
designers. Knight has an honor’s degree and a
master’s degree in design, and she is well-known
for her imaginative floral artwork. Knight’s

designs can be seen worldwide on art prints,
greeting cards, wrap, gift bags, clothing, textiles,
stationery, craft paper, cross stitch and tableware.
Knight'’s clients love working with her, and she is
well-known for hitting her deadlines.

Kate Knight, owner

+44 (0) 131 477 4524

mail@kateknight.co.uk

www.kateknight.co.uk

Stand 255

King Italy

King Italy is a young
Italian company that
is the owner of King’s
Characters and Jraff.
King’s Characters
are six cute animals
named Muu, Hippo,
Jack, Moby, Octopus
and Qinky, focused
on children 3to 6
years old. Licensing
programs now cover
stationery, furniture, accessories and books. Jraff
is a very trendy male giraffe focused on pre-teens/
teens 10 to 14 years old. Licensing programs

now cover fashion accessories (belts and socks),
apparel and gadgets.

Filippo Cristarella, general manager

+39 0522 944336

filippo.cristarella@kingitaly.it

www.Kkingitaly.it e
www.kingitaly.it Tﬁﬁ“f“f-‘fa \
Stand 245 UOQ LDS
Last Lemon

Productions

Last Lemon will be
launching a new character
property, The Honours
List, a gentle, graphic-

led series of single-frame
complements. With
Woodmansterne signed as
card licensee for the U.K.,
the studio behind Harold’s
Planet and Vimrod (which sell as gift books and
greetings cards in the millions) is seeking licenses
for other categories and territories. Also being
showcased is its children educational property,
The Brainwaves, now published in more than 20
languages by Dorling Kindersley.

Ralph Lazar, proprietor

+44 (0) 20 8374 1623

ralph@lastlemon.com

www.lastlemon.com Q
i

Stand 581 i3
Lemon Ribbon F 9 w
Lemon Ribbon offers t\ g

fresh, fun and exciting
prints, characters and
graphics designed for
licensing use within home, fashion, stationery, gift
and greeting cards. With a successful history in

designing for major U.K. and European high street
names, as well as numerous international licensing
projects, Lemon Ribbon’s stand at Olympia will

feature a number of new contemporary graphics,
cute characters and design-focused print concepts
that will be sure to captivate with little packages
of imagination.

Edward Weale, business director

+44 (0) 7790 011970

edward@lemonribbon.com

www.lemonribbon.com

Stand 235

Licensing Management International
LMTI will be featuring the new MTV poster
girl Cherry Girl, which is receiving a

spectacular response worldwide—not only
through MTV Web sites but also through

a one-minute feature produced by Ridley
Scott Associates. A strong response has
been received in South East Asia and Brazil.
The International Space Archives, featuring
authentic imagery from NASA, will be
featured along with an announcement of a

major worldwide publishing program.
Andrew Maconie, chief executive
+44 (0) 1425 403430
andrew@I|miuk.com

www.Imiuk.com

Stand 504

Manchester United, FC Barcelona,
Juventus

With 130 years of history, an estimated fan base
of 333 million worldwide, a 76,000-capacity
stadium, world class players and an incredible list
of honors, Manchester United is an institution

in football on a global scale. Through brand
licensing and retailing,
Manchester United
Merchandising Ltd
(MUML) shares in the
club’s vision to be the
best football club in the
world both on and off
the pitch.

Racheal Temple,
commercial project
manager

+44 (0) 161 868 8546
rachael.temple@muml.co.uk
www.manutd.com
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Stand 598

Marilyn Rohertson

Marilyn Robertson, a reputable U.K.-based
artist and illustrator, has found favor globally in
markets from Russia to the U.S. Her portfolio
has a fresh quality with a timeless, commercial
appeal. Catitudes, her trademarked cat range,
already holds a strong presence on a number of
products, including ceramics, fridge magnets,
needlecrafts, prints, posters and stationery. The
brand is currently being represented by www.
intercontinental-Itd.com. As part of her collection,
Robertson will also be showing fashion floral and
Oriental imagery.

Marilyn Robertson, artist

+44 (0) 1949 860621
marilynrobertson@btconnect.com
www.marilynrobertson.com

Greek and Eastern Europe market is headed by
sales manager Theodoros Korouglou and the
Korean and Japanese market is handled by newly
hired Justin Kim who is based in Korea.

Mondo’s active international sales team, based in
Rome, is coordinated by Micheline Azoury who is
also responsible for the Middle East and African
territories.

Micheline Azoury, international sales
manager

+39 06 86323293

m.azoury@mondotv.it

www.mondotv.it

Stand 708

NBA Europe

The National Basketball Association is a global
sports and entertainment property featuring 30
teams in the U.S. and

Canada. The NBA will ',‘1
be back in London this E‘
autumn, as part of NBA

Europe Live presented by EA Sports when the
Chicago Bulls face the Utah Jazz at The 02 on
Oct. 6, 2009.

Nicolas Gerard, marketing assistant

+44 (0) 20 7795 8932

ngerard@nba.com
www.nba.com

Stand 424 a Stand 385

Mondo TV Nigel Quiney

Mondo TV is a leader in Italy and among fo * - Publications

the primary European operators in the '§ L 3 ‘j'\ - Nigel Quiney
production and distribution of animated -1 1 X Publications,
TV series and full-length feature films. ! # # a specialty
Mondo TV Group is represented in Germany ? , ff’h greeting card
by Igel Media Ag, which has been renamed T o publisher, is
MIM Mondo Igel Media Ag, specializing in the - - ' . launching its
production and distribution of TV series for top-selling
children and families and by Mondo TV France Pizazz brand
under the management of Eve Baron with the goal at BLE and is

of co-producing high-quality French animation
(i.e. Gawayn). Mondo’s French-speaking area is

handled by Genevieve Duchéne and Mondo TV
Spain is managed by Maria Bonaria Fois. The
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now looking to develop the brand into stationery,
gifts, interiors, homeware and apparel. Pizazz is
a beautiful watercolor illustrative style, which
reflects a contemporary lifestyle, image and
culture. There is a broad collection of imagery
to license, including florals, fashion and
pastimes.

Alison Butterworth, sales director

+44 (0) 1799 520200
Alison.butterworth@nigelquiney.com
www.higelquiney.com

Stand 603

NMSI Trading

National Museum of Science and Industry
Trading represents four leading U.K. heritage

brands: Science

.
& v

Flying Scotsman and -~ ”'

The National Media

Museum. NMSIT will be showcasing its new

products across these brands, and encouraging

visitors to explore the collections in its image

archives, which are available to use when

designing branded products.

Ben Jackson, licensing executive

+44 (0) 20 7942 4317

ben.jackson@nmsi.ac.uk

Museum, National
Railway Museum,

www.sciencemuseum.org.uk

Stand 225
Paper Island
Licensing
Paper Island

-

is a successful
card and gift
N A company with

many winning
brands that
have proved
their staying
power in
competitive
markets. The licensing arm of the company

utilizes these best-selling brands to maximize
their popularity in a whole selection of category
areas, extending their reach worldwide. Choose
from the ever-popular Born to Shop, The Good
Life or Fizzy Moon.

Jacquie Russo, licensing manager

+44 (0) 1709 730700
jacquie.russo@paper-island.com
www.historyheraldry.com

Stand 630

Performance Brands

Performance Brands, the European specialist
in sports and fashion licensing, has recently
expanded and now covers kids’ brands with a
real message and corporate trademarks. New




properties include Planet Cook, Numberjacks,
Sunseeker and some of the Unilever and Scottish
& Newcastle brands. The company represents
Nintendo, Lambretta, Ladybird, Tonino
Lamborghini, Kew Gardens, Dr Martens, Punky
Fish, Kangol, No Fear, Golddigga, Extreme,
Lillywhites, Gola, Patrick Cox, Irregular Choice
and Jeffery West, Dunlop and Slazenger.
Melissa Asante, administrator

+44 (0) 20 7730 9606
melissa.asante@performance-brands.com

www.performance-brands.com

Stand 267

PIMRa Software

PIMRa software is designed for retail product
development management. Following the latest
trends is paramount to the success of any product.
Key to achieving that aim is the juggling of
approvals, testing, new-line forms, managing

the supply chain and retailer requirements. This
multiuser software improves communication and
efficiency. It’s a central source for all product
information, images and files. Monitoring key
events becomes easy; promoting a pro-active
environment with core tasks automated saves time
and money.

Wendy Wastie

+44 (0) 1993 22 50 10

wendy@pimra.com

www.pimra.com

Stand 589 bigy i
Plus Licens * SO )
- i (& i
& Design i B O
Plus Licens [ T 5 ap AP
& Design, :‘.:l.- 4 “". "#
with offices i Hnﬁhlllrﬁuhl et
. HWA =
in Stockholm frummiore A
and Paris, is 5“ vy s 1 "
specialized | i
in the B -

management of
design-driven
properties,
with production
of styleguides, artwork strategizing, book
packaging and product design for apparel and
accessories, publishing and stationery and

gifts clients. At BLE, Plus Licens & Design will
showcase styleguides, designs concepts and new
and classic artwork for MoshiMoshiKawaii, Pippi
Longstocking, Emil, Karlsson on the Roof and
Flora’s Hill.

Carin Carniani, assistant brand manager
+46 (0)8 545 139 00
carin.carniani@pluslicens.se

www.pluslicens.com

Stand 215

Tiny Idols Limited

Tiny Idols is a global marketing opportunity using
rock, pop, film, sports and TV celebrity idols. Tiny
Idols brand is popular with boys, girls, men and
women of all ages. An extensive licensing program
launches Q3 2009 with key licensees. Inspired

by fascination and love for everyday celebrity
favorites, Tiny Idols is set to be a top non-media-
driven brand.

Simon Gain, managing director

+44 (0) 1355 246 726

simon@tinyidols.co.uk

www.tinyidols.co.uk

Stand 604

Rocket Licensing

Rocket Licensing is a London-based independent
licensing and brand development company
launched in January 2007. It manages a select
and balanced portfolio of clients and brands,

including: AM Heath (The Dangerous Book

for Boys), Atari, Ealing Films (St Trinian’s),
HarperCollins U.S. (The Daring Book For Girls),
HBO (including The Sopranos, Flight of The
Conchords, The Wire, True Blood) and MGM
(including Fame, Rocky, RoboCop).

Rob Wijeratna, joint managing director
+44 (0) 20 7207 6241
rob@rocketlicensing.com

www.rocketlicensing.com

Stand 775

Royal Air Force

The Royal Air Force is known throughout the
world for its heritage, tradition and continuing

excellence. Bravery and commitment have been
shown by the RAF from WW1 to the Battle

of Britain to today. The Red Arrows Display
team wows crowds across the world with
dazzling aerobatics. With many historic badges,
photographs and assets and modern photographs,
videos and unique marketing opportunities, the
sky’s the limit with the RAF brand.

Olivia Smales, licensing manager

+44 (0) 20 8233 6091
olivia.smales@imgworld.com

www.mod.uk

Stand 372

Royal Horticultural Society

Royal Horticultural Society holds the world’s
leading collection of botanical art comprised of
more than 22,000 originals. RHS Enterprises
works with the best design-led, domestic and
international manufacturers, exploring this
unrivalled source, inspiring products for today’s
and tomorrow’s audiences. RHS Licensed
Products share strong RHS brand values,
excellence and great design, helping licensees
place their products with the best independent
and larger retailers. The company works with
partners who take inspiration from artwork,
creating innovative, contemporary products.
Grant Tripp, licensing manager

+44 (0) 1483 479 791

granttripp@rhs.org.uk

www.rhs.org.uk

Stand 778
i Royal
Navy
The Royal
Navy, with
more than
500 years
of history,
is known
to many as
the Senior
Service and
demonstrate
their
expertise across land, sea and air, with the
rugged Royal Marines, the surface fleet and
submarine service and the Fleet Air Arm,
undertaking challenges every day across the
world from the Antarctic to the deserts of Iraq.
With many licensees on board, including Haynes,
Airfix and DK, it’s a growing program with
oceans of opportunity.
Olivia Smales, licensing manager
+44 (0) 20 8233 6091
olivia.smales@imgworld.com
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Stand 298, 395
Santoro London
Santoro, creators and
designers of lifestyle
brands with a strong U.K.
and international presence,
will be exhibiting a range
of fabulous brands from
their established portfolio,
including Tutti Cuti, Jeli.
Deli and Drop720, and
will launch an incredibly
Gorjuss new property. With
successful merchandising
programs building via 50 licensees, distribution
in more than 50 countries and Web site hits
exceeding 45 million per month, there will be
plenty to catch up on at the BLE show.

Jo Camphell, general manager

+44 (0) 20 8781 1104
jcampbell@santorographics.com

www.santorographics.com

Stand 580
Science
Photo
Library
Science Photo
Library is the
world’s leading source
for specialist stock imagery

and video footage, holding

a collection of more than
300,000 pictures. Ranging
from x-rays, thermograms and
scanning electron micrographs
to stunning aerial views,

nature and animals shots, SPL
images are curious and original.
Many images have been used in major branding
campaigns such as Paul Smith clothing, Boots
cosmetics, Anya Hindmarch accessories, Guinness
beer, Clipper tea and many album covers.

Pirjo Savilahti, marketing assistant

+44 (0) 20 7432 1115
pirjo.savilahti@sciencephoto.com
www.sciencephoto.com

Stand 487

Simon’s Cat

Simon’s Cat is the Internet film phenomenon,
that has more than 30 million hits to date and

one of the highest subscriber accounts in the
world. The first Simon’s Cat book is published
through Canongate simultaneously in 14 countries
worldwide on Oct. 1 with an additional volume
scheduled for 2010. Simon’s Cat is the most
endearing character to emerge in recent years
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with a mission
to entertain
and delight audiences
everywhere in every way.

Nigel Pay, director
+44 (0) 20 7688 1717
nigel@tandemfilms.com
www.tandemfilms.com

Stand 491

Softies & Cuties

Softies & Cuties is a trademark that groups

the wonderful collection of photos where our
best friends—kittens and puppies—are the
protagonists. The company has dedicated years
of intense studies of these animals in order to
add an artistic style to the images, which brings
out the unique
expressions

of the pets.

The images

of Softies &
Cuties are
characterized
by soft and
romantic colors
and an original
technique. By
using these photos, companies can achieve great
products.

Annie Lucas

+39 3343257391

info@softies-cuties.com

Stand 350
Start
Licensing
Start Licensing
is a focused
agency with

a portfolio

of rights that
includes The

I Beano and The
Dandy, Jackie magazine, Commando comic, the
Honey Monster, Big & Small, Bang on the Door
and Bazooka Joe. Start Licensing is noted for an
innovative approach to licensing and has developed
business with a number of new licensees.

Ian Downes, director

+44 (0) 20 8337 7958
start.licensing@btopenworld.com

www.startlicensing.co.uk

Stand 591

Synthesis Design & Manufacture
Synthesis Design & Manufacture has 20-plus
years’ experience working with the biggest

international names in licensing: BBC Worldwide,
Coca-Cola, Disney and Fox. The company’s
position is unique within the industry, offering
the total solution from strategic product
development to shipping finished goods. The
company has developed award-winning products
for Teletubbies, Mickey, Winnie the Poo, The
Simpsons, South Park and JCB to the present-day
hot properties of Michelin Lifestyle, Dr. Who and
the new super-brand Sylvanian Families.

Roger Hulks, owner

+44 (0) 1923 720247
roger.synthesis@gmail.com

www.synthesisdesignltd.com

Stand 398

The Comic Stripper
The Comic Stripper is the home of high-quality
licensed illustrations for advertising, marketing,
editorial, packaging,
concept and character
design. The company
also provides a full
custom comic service,
creating a fabulous,
cost-effective marketing
tool from initial outline
to a fully realized
printed comic book and
is launching its first two

properties, The Horrids
and Zero Heroes.
Anthony Williams

+44 (0)1792 230047
comicstripper@mac.com
www.comicstripper.co.uk

Stand 420
The Licensing Company Brands &
Entertainment divisions

TLC, a global licensing agency with offices in
London, New York, Paris, Munich and Tokyo,
is recognized as one of the top five agencies
worldwide. Entertainment representations
include Giochi Preziosi, Paramount Pictures,
Sony Pictures Entertainment, HBO, LazyTown,
Lucasfilm, Magic Light Pictures & MGA
Entertainment. Brand representations include
Bic, Coca-Cola, Courvoisier, Headworx, Hearst
Vagazines, Jane Packer, Jeep, Jelly Belly, Jim
Beam, Melissa Odabash, National Magazine
Company, National Trust, Puffa, Reckitt
Benckiser, Sauza and Umbro.

Trinity Smith, product

development coordinator

+44 (0) 20 7368 4309
Trinity@thelicensingcompany.com
www.thelicensingcompany.com




Mizz is a registered trademark of Panini UK Ltd.

Stand 760
The Licensing Machine

The Licensing Machine is the licensing division of
the Panini Group, dedicated to the management
of TV, home video, promotional and merchandise
rights and has a powerful portfolio of licenses.
The agency is also the exclusive representative of
high-quality animé: Naruto, Deltora Quest, Death
Note (TV series and movie), Fullmetal Alchemist
(TV series 1 and 2), Darker than Black, D.Gray
Man, Soul Eater and Bleach. Mizz, Panini
Collection and Milo Manara are successful non-
entertainment brands.

Federica De Paolis, licensing manager

+39 059 382111
FDePaolis@Panini.it
WWW.paninigroup.com

Stand 400
The Partnership

The Partnership is a leading specialist in
developing lifestyle brands through licensing (80
percent of rights are worldwide) with a holistic
diversification operation and an unusual energy
and commitment. Among its properties are Laura
Ashley, Monsoon, Antony Worrall Thompson,
Fired Earth, Accessorize, Storm, HMV, Zandra
Rhodes, Warburtons, Raymond Blanc and
Whatever It Takes.

Jonathan Townsend, director

+44 (0) 20 7731 3233

jonathan@tplicensing.com

www.thepartnership.uk.com

Stand 740
The Picture Production Company
PPC Enterprises is the commercial arm of the
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Picture Production Company Group. Brands
include Pinky and Perky, which has proven a
huge hit across the BBC since launching
in 2008 and has scored a series

of top licensing deals, evergreen
favorite Monty Python (which is
finding a whole new generation of fans
via You Tube) and The Hive, a new preschool
property from the Pinky and Perky team that is
already attracting huge interest.

Mark Hurry, legal and commercial director
+44 (0) 20 7439 4944
mark.hurry@theppc.com

www.theppc.com

Stand 602
The Royal
Opera
House

The Royal
Opera House
in London’s
Covent Garden
is where truly
incredible
artists excite

after night.
Home to The Royal Ballet and The Royal Opera,
performances showcase stars of opera and ballet
alongside rising talent, inspiring audiences around
the globe through cinema and DVD. The company
offers a stylish range of licensed dancewear,

a unique collaboration between Freddy SpA

and dancers from the Royal Ballet, available

at retail this fall.

Gwyneth Campling, licensing manager

+44 (0) 20 7212 9395
gwyneth.campling@roh.org.uk

www.roh.org.uk

Stand 325

Uhisoft Entertainment

Ubisoft is a leading producer, publisher
and distributor of video games worldwide
and has grown considerably through a
strong lineup of products and partnerships.
Committed to delivering cutting-edge
video game titles to consumers, Ubisoft
generated sales of €1.058 million in 2008-

audiences, night

09. With 17 multimillion unit-selling
brands, including the renowned

¥

Rayman Raving Rabbids, Assassin’s
Creed, Tom Clancy, Imagine and Petz
franchises, Ubisoft has one of the

broadest portfolios in the
industry.

Amy Jenkins, strategic
sales manager-EMEA
+33 (0) 148185076
amy.jenkins@ubisoft.com

pa———

www.ubisoftgroup.com

Stand 622

Walker Books

Walker is the world’s leading independent
publisher of
children’s
books. It

is home to
publishing
brands including
Maisy, Where’s
Wally?, Guess
How Much

I Love You,
We’re Going

on a Bear Hunt and Anthony Horowitz. The in-
house licensing division manages activity across
Maisy, Hooray for Fizi and all other Lucy Cousins
properties, and Walker will be celebrating Maisy’s

20th anniversary next year.
Judy Burdsall, licensing manager
+44 (0) 20 7396 2410
judy.burdsall@walker.co.uk

www.walker.co.uk

Stand 382

Yvette Jordan
Offering stylish and sophisticated

e

)

| images with the wow factor,
-'j Yvette presents her successfully

1 licensed Glamour range, plus her

{ new 2009 fine art portfolio and
the well-established classically
feminine Lady Luck.
Yvette Jordan, artist
+44 (0) 1438 365570
yvettejordan@dsl.pipex.com

www.yvettejordan.co.uk
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