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Stand 598

Marilyn Rohertson

Marilyn Robertson, a reputable U.K.-based
artist and illustrator, has found favor globally in
markets from Russia to the U.S. Her portfolio
has a fresh quality with a timeless, commercial
appeal. Catitudes, her trademarked cat range,
already holds a strong presence on a number of
products, including ceramics, fridge magnets,
needlecrafts, prints, posters and stationery. The
brand is currently being represented by www.
intercontinental-Itd.com. As part of her collection,
Robertson will also be showing fashion floral and
Oriental imagery.

Marilyn Robertson, artist

+44 (0) 1949 860621
marilynrobertson@btconnect.com
www.marilynrobertson.com

Stand 424

Mondo TV

Mondo TV is a leader in Italy and among

the primary European operators in the
production and distribution of animated

TV series and full-length feature films.

Mondo TV Group is represented in Germany

by Igel Media Ag, which has been renamed
MIM Mondo Igel Media Ag, specializing in the
production and distribution of TV series for
children and families and by Mondo TV France
under the management of Eve Baron with the goal
of co-producing high-quality French animation
(i.e. Gawayn). Mondo’s French-speaking area is
handled by Genevieve Duchéne and Mondo TV
Spain is managed by Maria Bonaria Fois. The
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Greek and Eastern Europe market is headed by
sales manager Theodoros Korouglou and the
Korean and Japanese market is handled by newly
hired Justin Kim who is based in Korea.

Mondo’s active international sales team, based in
Rome, is coordinated by Micheline Azoury who is
also responsible for the Middle East and African
territories.

Micheline Azoury, international sales
manager

+39 06 86323293

m.azoury@mondotv.it

www.mondotv.it

Stand 708

NBA Europe

The National Basketball Association is a global
sports and entertainment property featuring 30
teams in the U.S. and

Canada. The NBA will ',"1
be back in London this E‘
autumn, as part of NBA

Europe Live presented by EA Sports when the
Chicago Bulls face the Utah Jazz at The 02 on
Oct. 6, 2009.

Nicolas Gerard, marketing assistant

+44 (0) 20 7795 8932

ngerard@nba.com
www.nba.com

Stand 385
Nigel Quiney
Publications
Nigel Quiney
Publications,
a specialty
greeting card
publisher, is
launching its
top-selling
Pizazz brand
at BLE and is
now looking to develop the brand into stationery,
gifts, interiors, homeware and apparel. Pizazz is
a beautiful watercolor illustrative style, which
reflects a contemporary lifestyle, image and
culture. There is a broad collection of imagery
to license, including florals, fashion and
pastimes.
Alison Butterworth, sales director
+44 (0) 1799 520200
Alison.butterworth@nigelquiney.com
www.higelquiney.com

Stand 603

NMSI Trading

National Museum of Science and Industry
Trading represents four leading U.K. heritage

brands: Science

Museum, National

Railway Museum,

Flying Scotsman and

The National Media

Museum. NMSIT will be showcasing its new
products across these brands, and encouraging
visitors to explore the collections in its image
archives, which are available to use when
designing branded products.

Ben Jackson, licensing executive

+44 (0) 20 7942 4317
ben.jackson@nmsi.ac.uk

www.sciencemuseum.org.uk

Stand 225
Paper Island
Licensing
Paper Island
is a successful
card and gift
company with
many winning
brands that
have proved
their staying
power in
competitive
markets. The licensing arm of the company
utilizes these best-selling brands to maximize
their popularity in a whole selection of category
areas, extending their reach worldwide. Choose
from the ever-popular Born to Shop, The Good
Life or Fizzy Moon.
Jacquie Russo, licensing manager
+44 (0) 1709 730700
jacquie.russo@paper-island.com
www.historyheraldry.com

Stand 630

Performance Brands

Performance Brands, the European specialist
in sports and fashion licensing, has recently
expanded and now covers kids’ brands with a
real message and corporate trademarks. New



properties include Planet Cook, Numberjacks,
Sunseeker and some of the Unilever and Scottish
& Newcastle brands. The company represents
Nintendo, Lambretta, Ladybird, Tonino
Lamborghini, Kew Gardens, Dr Martens, Punky
Fish, Kangol, No Fear, Golddigga, Extreme,
Lillywhites, Gola, Patrick Cox, Irregular Choice
and Jeffery West, Dunlop and Slazenger.
Melissa Asante, administrator

+44 (0) 20 7730 9606
melissa.asante@performance-brands.com

www.performance-brands.com

Stand 267

PIMRa Software

PIMRa software is designed for retail product
development management. Following the latest
trends is paramount to the success of any product.
Key to achieving that aim is the juggling of
approvals, testing, new-line forms, managing

the supply chain and retailer requirements. This
multiuser software improves communication and
efficiency. It’s a central source for all product
information, images and files. Monitoring key
events becomes easy; promoting a pro-active
environment with core tasks automated saves time
and money.

Wendy Wastie

+44 (0) 1993 22 50 10

wendy@pimra.com

www.pimra.com
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management of
design-driven
properties,
with production
of styleguides, artwork strategizing, book
packaging and product design for apparel and
accessories, publishing and stationery and

gifts clients. At BLE, Plus Licens & Design will
showcase styleguides, designs concepts and new
and classic artwork for MoshiMoshiKawaii, Pippi
Longstocking, Emil, Karlsson on the Roof and
Flora’s Hill.

Carin Carniani, assistant brand manager
+46 (0)8 545 139 00
carin.carniani@pluslicens.se

www.pluslicens.com

Stand 215

Tiny Idols Limited

Tiny Idols is a global marketing opportunity using
rock, pop, film, sports and TV celebrity idols. Tiny
Idols brand is popular with boys, girls, men and
women of all ages. An extensive licensing program
launches Q3 2009 with key licensees. Inspired

by fascination and love for everyday celebrity
favorites, Tiny Idols is set to be a top non-media-
driven brand.

Simon Gain, managing director

+44 (0) 1355 246 726

simon@tinyidols.co.uk

www.tinyidols.co.uk

Stand 604

Rocket Licensing

Rocket Licensing is a London-based independent
licensing and brand development company
launched in January 2007. It manages a select
and balanced portfolio of clients and brands,

including: AM Heath (The Dangerous Book

for Boys), Atari, Ealing Films (St Trinian’s),
HarperCollins U.S. (The Daring Book For Girls),
HBO (including The Sopranos, Flight of The
Conchords, The Wire, True Blood) and MGM
(including Fame, Rocky, RoboCop).

Rob Wijeratna, joint managing director
+44 (0) 20 7207 6241
rob@rocketlicensing.com

www.rocketlicensing.com

Stand 775

Royal Air Force

The Royal Air Force is known throughout the
world for its heritage, tradition and continuing

excellence. Bravery and commitment have been
shown by the RAF from WW1 to the Battle

of Britain to today. The Red Arrows Display
team wows crowds across the world with
dazzling aerobatics. With many historic badges,
photographs and assets and modern photographs,
videos and unique marketing opportunities, the
sky’s the limit with the RAF brand.

Olivia Smales, licensing manager

+44 (0) 20 8233 6091
olivia.smales@imgworld.com

www.mod.uk

Stand 372

Royal Horticultural Society

Royal Horticultural Society holds the world’s
leading collection of botanical art comprised of
more than 22,000 originals. RHS Enterprises
works with the best design-led, domestic and
international manufacturers, exploring this
unrivalled source, inspiring products for today’s
and tomorrow’s audiences. RHS Licensed
Products share strong RHS brand values,
excellence and great design, helping licensees
place their products with the best independent
and larger retailers. The company works with
partners who take inspiration from artwork,
creating innovative, contemporary products.
Grant Tripp, licensing manager

+44 (0) 1483 479 791

granttripp@rhs.org.uk

www.rhs.org.uk

Stand 778
i Royal
Navy
The Royal
Navy, with
more than
500 years
of history,
is known
to many as
the Senior
Service and
demonstrate
their
expertise across land, sea and air, with the
rugged Royal Marines, the surface fleet and
submarine service and the Fleet Air Arm,
undertaking challenges every day across the
world from the Antarctic to the deserts of Iraq.
With many licensees on board, including Haynes,
Airfix and DK, it’s a growing program with
oceans of opportunity.
Olivia Smales, licensing manager
+44 (0) 20 8233 6091
olivia.smales@imgworld.com
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Stand 298, 395
Santoro London
Santoro, creators and
designers of lifestyle
brands with a strong U.K.
and international presence,
will be exhibiting a range
of fabulous brands from
their established portfolio,
including Tutti Cuti, Jeli.
Deli and Drop720, and
will launch an incredibly
Gorjuss new property. With
successful merchandising
programs building via 50 licensees, distribution
in more than 50 countries and Web site hits
exceeding 45 million per month, there will be
plenty to catch up on at the BLE show.

Jo Camphell, general manager

+44 (0) 20 8781 1104
jcampbell@santorographics.com

www.santorographics.com

Stand 580
Science
Photo
Library
Science Photo
Library is the
world’s leading source
for specialist stock imagery

and video footage, holding

a collection of more than
300,000 pictures. Ranging
from x-rays, thermograms and
scanning electron micrographs
to stunning aerial views,

nature and animals shots, SPL
images are curious and original.
Many images have been used in major branding
campaigns such as Paul Smith clothing, Boots
cosmetics, Anya Hindmarch accessories, Guinness
beer, Clipper tea and many album covers.

Pirjo Savilahti, marketing assistant

+44 (0) 20 7432 1115
pirjo.savilahti@sciencephoto.com
www.sciencephoto.com

Stand 487

Simon’s Cat

Simon’s Cat is the Internet film phenomenon,
that has more than 30 million hits to date and

one of the highest subscriber accounts in the
world. The first Simon’s Cat book is published
through Canongate simultaneously in 14 countries
worldwide on Oct. 1 with an additional volume
scheduled for 2010. Simon’s Cat is the most
endearing character to emerge in recent years
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with a mission
to entertain
and delight audiences
everywhere in every way.

Nigel Pay, director
+44 (0) 20 7688 1717
nigel@tandemfilms.com
www.tandemfilms.com

Stand 491

Softies & Cuties

Softies & Cuties is a trademark that groups

the wonderful collection of photos where our
best friends—kittens and puppies—are the
protagonists. The company has dedicated years
of intense studies of these animals in order to
add an artistic style to the images, which brings
out the unique
expressions

of the pets.

The images

of Softies &
Cuties are
characterized
by soft and
romantic colors
and an original
technique. By
using these photos, companies can achieve great
products.

Annie Lucas

+39 3343257391

info@softies-cuties.com

Stand 350
Start
Licensing
Start Licensing
is a focused
agency with

a portfolio

of rights that
includes The

I Beano and The
Dandy, Jackie magazine, Commando comic, the
Honey Monster, Big & Small, Bang on the Door
and Bazooka Joe. Start Licensing is noted for an
innovative approach to licensing and has developed
business with a number of new licensees.

Ian Downes, director

+44 (0) 20 8337 7958
start.licensing@btopenworld.com

www.startlicensing.co.uk

Stand 591

Synthesis Design & Manufacture
Synthesis Design & Manufacture has 20-plus
years’ experience working with the biggest

international names in licensing: BBC Worldwide,
Coca-Cola, Disney and Fox. The company’s
position is unique within the industry, offering
the total solution from strategic product
development to shipping finished goods. The
company has developed award-winning products
for Teletubbies, Mickey, Winnie the Poo, The
Simpsons, South Park and JCB to the present-day
hot properties of Michelin Lifestyle, Dr. Who and
the new super-brand Sylvanian Families.

Roger Hulks, owner

+44 (0) 1923 720247
roger.synthesis@gmail.com

www.synthesisdesignltd.com

Stand 398

The Comic Stripper
The Comic Stripper is the home of high-quality
licensed illustrations for advertising, marketing,
editorial, packaging,
concept and character
design. The company
also provides a full
custom comic service,
creating a fabulous,
cost-effective marketing
tool from initial outline
to a fully realized
printed comic book and
is launching its first two

properties, The Horrids
and Zero Heroes.
Anthony Williams

+44 (0)1792 230047
comicstripper@mac.com
www.comicstripper.co.uk

Stand 420
The Licensing Company Brands &
Entertainment divisions

TLC, a global licensing agency with offices in
London, New York, Paris, Munich and Tokyo,
is recognized as one of the top five agencies
worldwide. Entertainment representations
include Giochi Preziosi, Paramount Pictures,
Sony Pictures Entertainment, HBO, LazyTown,
Lucasfilm, Magic Light Pictures & MGA
Entertainment. Brand representations include
Bic, Coca-Cola, Courvoisier, Headworx, Hearst
Vagazines, Jane Packer, Jeep, Jelly Belly, Jim
Beam, Melissa Odabash, National Magazine
Company, National Trust, Puffa, Reckitt
Benckiser, Sauza and Umbro.

Trinity Smith, product

development coordinator

+44 (0) 20 7368 4309
Trinity@thelicensingcompany.com
www.thelicensingcompany.com




Mizz is a registered trademark of Panini UK Ltd.

Stand 760
The Licensing Machine

The Licensing Machine is the licensing division of
the Panini Group, dedicated to the management
of TV, home video, promotional and merchandise
rights and has a powerful portfolio of licenses.
The agency is also the exclusive representative of
high-quality animé: Naruto, Deltora Quest, Death
Note (TV series and movie), Fullmetal Alchemist
(TV series 1 and 2), Darker than Black, D.Gray
Man, Soul Eater and Bleach. Mizz, Panini
Collection and Milo Manara are successful non-
entertainment brands.

Federica De Paolis, licensing manager

+39 059 382111
FDePaolis@Panini.it
WWW.paninigroup.com

Stand 400
The Partnership

The Partnership is a leading specialist in
developing lifestyle brands through licensing (80
percent of rights are worldwide) with a holistic
diversification operation and an unusual energy
and commitment. Among its properties are Laura
Ashley, Monsoon, Antony Worrall Thompson,
Fired Earth, Accessorize, Storm, HMV, Zandra
Rhodes, Warburtons, Raymond Blanc and
Whatever It Takes.

Jonathan Townsend, director

+44 (0) 20 7731 3233

jonathan@tplicensing.com

www.thepartnership.uk.com

Stand 740
The Picture Production Company
PPC Enterprises is the commercial arm of the
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Picture Production Company Group. Brands
include Pinky and Perky, which has proven a
huge hit across the BBC since launching
in 2008 and has scored a series

of top licensing deals, evergreen
favorite Monty Python (which is
finding a whole new generation of fans
via You Tube) and The Hive, a new preschool
property from the Pinky and Perky team that is
already attracting huge interest.

Mark Hurry, legal and commercial director
+44 (0) 20 7439 4944
mark.hurry@theppc.com

www.theppc.com

Stand 602
The Royal
Opera
House

The Royal
Opera House
in London’s
Covent Garden
is where truly
incredible
artists excite

after night.
Home to The Royal Ballet and The Royal Opera,
performances showcase stars of opera and ballet
alongside rising talent, inspiring audiences around
the globe through cinema and DVD. The company
offers a stylish range of licensed dancewear,

a unique collaboration between Freddy SpA

and dancers from the Royal Ballet, available

at retail this fall.

Gwyneth Campling, licensing manager

+44 (0) 20 7212 9395
gwyneth.campling@roh.org.uk

www.roh.org.uk

Stand 325

Uhisoft Entertainment

Ubisoft is a leading producer, publisher
and distributor of video games worldwide
and has grown considerably through a
strong lineup of products and partnerships.
Committed to delivering cutting-edge
video game titles to consumers, Ubisoft
generated sales of €1.058 million in 2008-

audiences, night

09. With 17 multimillion unit-selling
brands, including the renowned

¥

Rayman Raving Rabbids, Assassin’s
Creed, Tom Clancy, Imagine and Petz
franchises, Ubisoft has one of the

broadest portfolios in the
industry.

Amy Jenkins, strategic
sales manager-EMEA
+33 (0) 148185076
amy.jenkins@ubisoft.com

pa———

www.ubisoftgroup.com

Stand 622

Walker Books

Walker is the world’s leading independent
publisher of
children’s
books. It

is home to
publishing
brands including
Maisy, Where’s
Wally?, Guess
How Much

I Love You,
We’re Going

on a Bear Hunt and Anthony Horowitz. The in-
house licensing division manages activity across
Maisy, Hooray for Fizi and all other Lucy Cousins
properties, and Walker will be celebrating Maisy’s

20th anniversary next year.
Judy Burdsall, licensing manager
+44 (0) 20 7396 2410
judy.burdsall@walker.co.uk

www.walker.co.uk

Stand 382

Yvette Jordan
Offering stylish and sophisticated

e

)

| images with the wow factor,
-'j Yvette presents her successfully

1 licensed Glamour range, plus her

{ new 2009 fine art portfolio and
the well-established classically
feminine Lady Luck.
Yvette Jordan, artist
+44 (0) 1438 365570
yvettejordan@dsl.pipex.com

www.yvettejordan.co.uk
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