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www.4kidsentertainment.com

INTERNATIONAL

4Kids Entertainment International Limited is a wholly owned subsidiary of 4Kids Entertainment, Inc,
which is headquartered in New York City, with regional offices for its trading card business in San
Diego, California. 4Kids Entertainment, Inc. (NYSE: KDE) is a global organisation devoted to the
creation, development, production, broadcasting, distribution, licensing and manufacturing of children’s
entertainment products.

The 4Kids Group of companies produce animated television series and films, distribute 4Kids’
produced or licensed animated television series for international markets, license merchandising rights
worldwide to 4Kids’ owned or represented properties, operate websites to support 4Kids’ owned or
represented properties, and produce and market collectible trading card games.

Chaotic™

The brand that brought technology to trading cards is being rolled
out across EMEA after firmly establishing itself in North America. The
next generation trading card game, which can be played in person or
online at www.ChaoticGame.com, is available in multiple territories

- including UK, France, Germany, Poland, South Africa and Greece.

Dinosaur King™

This action adventure series chronicles the adventures of the “D
Team” who search the world for dinosaur cards that have the power
to bring dinosaurs back to life. With a fantastic range of dinosaur
figures and roleplay items and a collectable Trading Card Game
available, Dinosaur King’s popularity is set to soar.

Yu-Gi-Oh!™

This global phenomenon continues to captivate more than 6 million
boys who play the Trading Card Game and has generated billions
in worldwide retail sales. A new video game, TV series and toy line
are rolling out in 2009, meaning the brand is well-positioned for
continued success.

WordWorld™
A . Praised by critics, educators and parents alike, WordWorld, the
5'.)\‘9\ M’¥/ multimedia preschool property playfully brings words to life through

ﬂ DRU §d‘ an innovative methodology that embeds words into the objects
o they represent, resulting in easier word recognition for children. The

groundbreaking series incorporates television, learning products and
interactive resources to encourage literacy in children.
www.wordworld.com
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